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The course will introduce marketing mix, including product, price, place and
promotion, Through reading the textbook and seeing several videos, students
will learn how to do marketing management,
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1 [BEMRATHE O ZE R BLIT45 R "8 W% | Learn the definition of 3 ABCD
marketing and the content of
marketing strategy

2 |BE AR S H e AT HEAT AT A 22 Learn how to conduct a 3 ABCD
marketing research

3| BEARAR LS B B T A B4 & & 85 8 17| Understand the differences C4 ABCD

AW R E between business and

consumer purchase behavior

4 | BB ATHE 0T 35 T A% R e B Learn STP process in C4 | ABCD
marketing

5|2 BT A T W E RS Learn product strategy in C4 ABCD
marketing mix

6 | % H AT LA T A9 R s Learn price strategy in Cc4 | ABCD
marketing mix

7| B AT AL A P 08 3R R R Learn channel strategy in C4 ABCD
marketing mix

8 | B H T4 A P ISR R Learn promotion strategy in C4 ABCD
marketing mix
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2V n % (Subject/Topics) %

100/09/05~

100/09/11 Course Introduction/Lecture: Chl Marketing’s Value

to Consumers, Firms, and Society/Video Tape (vol.l)

100/09/12~
Video Tape (vol2) and Assignment 1 / Lecture:

100709/18 Ch2 Marketing Strategy Planning Ch3 Evaluating
Opportunities / Due: Hand-in Name List of Your
Group

100/09/19~| _ . . .

100/08/95 Video Tape (vol.3) and Hand—m Personal_ Assignment
1 / Group 1 Presentation : Ch4 Focusing
Marketing Strategy with Segmentation and
Positioning

100/09/26~

Video Tape (vol.4) and Assignment 2 / Group 2
Presentation : Ch6 Final Consumers and Their
Buying Behavior

100/10/02

100/10/703~

100/10/08 Video Tape (vol5) and Hand-in Assignment 2 /

Group 3 Presentation : Ch7 Business and
Organizational Customers and Their Buying Behavior




100/10/10~
61 L00/10/16 Video Tape (vol.B) and Assignment 3 / Group 4
Presentation : Ch9 Elements of Product Planning for
Goods and Services
100/10/17~] __. ) .
7| loos10/23 | Video Tape (vol.7) Hand-in Assignment 3 / Group 5
Presentation : Chl0 Product Management and
New-Product Develop
100/10/24~| _ . )
8| Loostosz0 | Video Tape (vol.8) / Group 6 Presentation : Chll
Place and Development of Channel Systems
100/10/31~ aps
?| 100/11/06 At
100/11/07~
10| o113 | Video Tape (vol.9) and Assignment 4 / Lecture:
Ch8 Improving Decisions with Marketing Information
100/11/14~
I o/tL20 Video Tape (vol.10) and Hand-in Personal
Assignment 4 / Group 7 Presentation: Chl2
Distribution Customer Service and Logistics
100/11/21~
12| o1 | Video Tape (volll) and Assignment 5 / Group 8
Presentation: Ch13 Retailers, Wholesalers, and Their
Strategy Planning
100/11/28~] _ . .
B3| oo/iz0s | Video Tape (vol.12) and Hand-in Personal
Assignment 5 / Group 9 Presentation: Chl4
Promotion to Integrated Marketing Communications
100/12/05~
4 o0/12/11 Video Tape (voll3) and Assignment 6 / Group 10
Presentation: Chl5 Personal Selling and Customer
Service
100/12/12~
15| oo/12/18 Video Tape (voll4) and Hand-in Personal
Assignment 6 / Group 11 Presentation: Chl6
Advertising and Sales Promotion
100/12/19~
16| \00/12/95 | Video Tape (voll5) and Assignment 7 / Group 12
Presentation: Chl7 Pricing Objectives and Policies
100/12/26~
7| onos01 Video Tape (vol16) and Hand-in Personal
Assignment 7 / Chl8 Price Setting in the Business
World
101/01/02~ aps
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Perreault, Cannon, and McCarthy, "Basic Marketing", 17th Edition
Yotk (International Student Edition), McGraw—Hill Companies, Inc. (¥ %&£ B 3E)

N
ol
e
=




e i
*ggf T B (AP ey R R g R TR 2 B R D)
@ FiE R4 % @HFERLE 300 % GTKRF AL 300 %
NEES
TUEA | g As 200 %
T @ L1 (group presentation) :200 %
r?ﬂ?”ﬂ%\ H 70 % %L fen  http://info. ais. tku. edu. tw/csp & d %Ki A
% =+ B O(En httD //www. acad. tku. edu. tw/index. asp/) ®k#FFA " HFF
]

‘%/L;J XE.)\O

by

MEAZ P IEE TS o %}i (3K » guﬁﬂfi °

TBTXB2B0061B0A

ERERRHE > pREBEB L FE
5 F /

£ 5 F 2011/10/15 17:07:43




